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CEO & Fashion Publicist – Haute House PR & Marketing
Founder/Creative Director – Haute Blue Web
On-Air Fashion Talent – eHow
Personal Style Blogger - Haute House Flower
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A lifelong lover of all things fashion-related, Haute House PR & Marketing’s CEO and Founder; Jordan Landes-Brenman (31) has had a comprehensive and successful career representing clients in every facet of the fashion industry for the past decade. As founder of her agency, Haute House PR & Marketing, LLC since its launch five years ago (July 2009), Jordan has represented a wide range of brands including; women’s luxury and contemporary apparel, accessories and jewelry, beauty, online fashion retailers, retail locations and beauty salons. Her background includes; studies in Paris, trunk shows with Diane Von Furstenberg and Chanel, event production and PR for Mercedes-Benz IMG Fashion Week, Prêt à Porter Paris, and years as Director of Product Placement & Publicity in Hollywood, CA at another bi-coastal fashion PR agency.
At Haute House PR, Jordan consistently garners her clients editorial placements in hundreds of media outlets including; Glamour, Marie Claire, InStyle, Lucky, WWD, ELLE, Cosmopolitan, US Weekly, NYLON, and People Stylewatch Magazine just to name a few. She also regularly places her client’s brands on A-list celebrities including; Heidi Klum, Taylor Swift, Gisele Bundchen, Nicole Richie, Rachel Bilson, Halle Berry, Selena Gomez, Jessica Alba, Kim Kardashian, Blake Lively, and many more. No matter what the project, Jordan brings to the table a penchant for creating new concepts to achieve world-wide brand promotion, and recognition.  Her commitment to anticipating the needs of both clients, media, and stylists alike have set her apart from other publicists in her field. Through her extensive career launching emerging brands to become household names, Jordan brings with her a passion for the industry, innovative, out-of-the-box marketing concepts, as well as an unparalleled attention to detail, which she implements daily into every element of Haute House PR.
Jordan continues to broaden her horizons serving as Haute House PR’s official on-camera style/trend forecasting expert. In June 2013, Jordan landed her own video fashion expert series, “Haute How-To’s” with eHow.com. Over the years, she has appeared as PR and Trend Expert in a plethora of various celebrity and fashion segments on major TV networks such as; Extra, E! News, Kiss The Runway, TV Guide, as well as in print publications including; The LA Business Journal, OK! Magazine, San Fernando Valley Business Journal, Ventura Boulevard Magazine, and Saturday Night Magazine. She has also been featured on various other online media outlets including; SimplyStylist.com, The Daily Media, Channel 9 Network’s “Shoe Hoarders” web series with Nine West, xoTheBlush.com, and is an online style columnist for Ventura Blvd Magazine. Additionally, she serves as an event correspondent for StyleMusicTV.com, and regularly appears as a PR expert on podcasts for various entrepreneur websites including; TinShingle.com, and BlogTalkRadio.com.
In October 2013, Jordan expanded her reach beyond the fashion industry with the launch of sister company, Haute Blue Web. Available to individuals and companies in every industry, Haute Blue Web specializes in SEO, social media, graphic design, e-commerce, and website services. Jordan will be launching a personal style blog, Haute House Flower in the Fall of 2014, which will create a streamlined platform to house all of her fashion PR expertise, on-air, and fashion-industry projects. 
Jordan Landes-Brenman’s eHow.com “Haute How-To’s” Video Links:
Series I: “Fashion Styling & Storage”, Publisher: www.eHow.com; Publish Date: July 25, 2013

http://www.ehow.com/video_12301042_ideas-want-dress-like-cher.html
http://www.ehow.com/video_12301013_careers-fashion-promotions.html
http://www.ehow.com/video_12301014_storage-ideas-shoes-purses.html
http://www.ehow.com/video_12301017_storage-ideas-rings.html
http://www.ehow.com/video_12301019_purse-ideas-girls.html
http://www.ehow.com/video_12301021_kate-middleton-fashion-ideas.html
http://www.ehow.com/video_12301022_dress-winter-fashion-internship.html
http://www.ehow.com/video_12301025_need-fashion-week.html
http://www.ehow.com/video_12301027_cute-ideas-dress-like-hipster.html
http://www.ehow.com/video_12301041_different-ideas-tie-scarf.html
Series II: “Great Fashion Advice”, Publisher: www.eHow.com; Publish Date: July 31, 2013

http://www.ehow.com/video_12302544_tell-authentic-chanel-jacket.html
http://www.ehow.com/video_12302545_top-highend-handbags.html
http://www.ehow.com/video_12302546_tie-chanel-scarf.html
http://www.ehow.com/video_12302547_clothing-rental-websites-work.html
http://www.ehow.com/video_12302548_dress-cool-gym.html
http://www.ehow.com/video_12302549_dress-hot-gym.html
http://www.ehow.com/video_12302550_fashion-during-70s.html
http://www.ehow.com/video_12302552_dress-like-stepford-wife.html
http://www.ehow.com/video_12302551_dress-man-work.html
http://www.ehow.com/video_12302553_actresses-impact-fashion.html
Series III: “Great Fashion Tips For Men”, Publisher: www.eHow.com; Publish Date: September 10, 2013

http://www.ehow.com/video_12312608_hip-size.html
http://www.ehow.com/video_12312609_color-tie-blue-suit-interview.html
http://www.ehow.com/video_12312610_purple-tie-attire-mean.html
http://www.ehow.com/video_12312611_color-tie-white-shirt-gray-suit.html
http://www.ehow.com/video_12312612_top-fashion-2010.html
http://www.ehow.com/video_12312613_use-collar-stays.html
http://www.ehow.com/video_12312614_average-price-mens-suit.html
http://www.ehow.com/video_12312615_elbow-patches-sweaters-called.html
http://www.ehow.com/video_12312616_tie-clip-look-like.html
http://www.ehow.com/video_12312617_use-tie-clips.html
Series IV: “Haute Fashion”, Publisher: www.eHow.com; Publish Date: January 11, 2013

http://www.ehow.com/video_12328140_good-way-polish-tiffany-bracelet.html
http://www.ehow.com/video_12328132_authenticate-chanel-flats.html
http://www.ehow.com/video_12328135_prepare-yourself-dress-alteration.html
http://www.ehow.com/video_12328141_style-leopard-scarf.html
http://www.ehow.com/video_12328138_temporarily-hem-jeans.html
http://www.ehow.com/video_12328137_use-instead-fanny-pack.html
http://www.ehow.com/video_12328134_work-catsuit.html
http://www.ehow.com/video_12328133_womens-shirts-sized.html
http://www.ehow.com/video_12328136_goes-sequin-slip-dress.html
http://www.ehow.com/video_12328139_kind-jacket-goes-sequined-dress.html
Series V: “UGG Boots”, Publisher: www.eHow.com; Publish Date: April 9, 2014

http://www.ehow.com/video_12339266_tell-genuine-ugg-tags.html
http://www.ehow.com/video_12339265_stop-uggs-turning-feet-black.html
http://www.ehow.com/video_12339267_safe-ways-waterproof-ugg-boots.html
http://www.ehow.com/video_12339268_apply-ugg-conditioner-whole-boot.html
http://www.ehow.com/video_12339269_right-fit-ugg-boots.html
http://www.ehow.com/video_12339270_material-soles-ugg-boots-made-of.html
http://www.ehow.com/video_12339271_can-put-ugg-boots-protect-them.html
http://www.ehow.com/video_12339272_materials-used-making-ugg-boots.html
http://www.ehow.com/video_12339273_parts-ugg-boots-arent-waterproof.html
http://www.ehow.com/video_12339274_spot-fake-ugg.html
Jordan Landes-Brenman featured in OK! Magazine as a Fashion PR Expert & On-Air Personality – August 2014
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 “Haute House PR DJ's the Monday Motivation Mix Comeback Session”-by Sabina Ptacin for TinShingle.com
http://www.tinshingle.com/blog/haute-house-pr-djs-monday-motivation-mix-comeback-session
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“[PR]: How to Host a Press (Editor) Preview: Proven Strategies for Success”-By Jordan Landes-Brenman, Contributor for TinShingle.Com
http://www.tinshingle.com/how-host-editor-preview-proven-strategies-success
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“What is a Regram on Instagram and How Your Business can Use It Strategically”-by Jordan Landes-Brenman, Contributor for TinShingle.com

http://www.tinshingle.com/category/instagram/what-regram-and-how-can-my-business-use-it-strategically
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“#SmallBizSpotlight Interview:Kelly Kepner & Jordan Landes-Brenman, founders Haute House PR and Marketing”-by Katie Hellmuth Martin, for TinShingle.com

http://www.tinshingle.com/blog/featured-preneur-kelly-kepner-jordan-landes-brenman
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“The Top 10 Do's of How to Get Your Product on Celebrities”-by Jordan Landes-Brenman, contributor for TinShingle.com
http://www.tinshingle.com/category/public-relations/haute-house-pr%E2%80%99s-dos-and-donts-working-celebrities-and-their-handlers-part
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“The Top 10 Don'ts of How to Get Your Product on Celebrities”-by Jordan Landes-Brenman, contributor for TinShingle.com
http://www.tinshingle.com/category/public-relations/haute-house-pr%E2%80%99s-dos-and-donts-working-celebrities-and-their-handlers-pa-0
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“SNAGGED! How Haute House PR Landed the Better TV Style Segment”-by Sabina Ptacin, for TinShingle.com
http://www.tinshingle.com/blog/snagged-haute-house-pr-answers-pr-lead-scores-tv-press
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“How to Create an Editor Preview Event to Show Off Your Products with Maximum Results: Your Questions Please!”-by Sabina Ptacin, for TinShingle.com
http://www.tinshingle.com/blog/how-create-editor-preview-your-products-maximum-results-your-questions-please
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“How to Get Your Product on Celebrities: Expert PR Pros Break it Down”-by Sabina Ptacin, for TinShingle.com
http://www.tinshingle.com/blog/how-get-your-product-or-service-celebrities-expert-pr-pros-break-it-down
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“How To Get Noticed and Gain Traction on Instagram”-by Jordan Landes-Brenman, contributor for TinShingle.com
http://www.tinshingle.com/category/instagram/how-get-noticed-and-gain-traction-instagram-0
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“HAUTE PROFILE: SARAH POLLACK, SIMPLY STYLIST”-by Jordan Landes-Brenman, contributor for OurVenturaBLVD.com

http://www.ourventurablvd.com/Blogs/Haute-in-the-Valley/July-2012/HAUTE-PROFILE-SARAH-POLLACK-SIMPLY-STYLIST/
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VIRITTEN BY JORDAN LANDES BRENMAN
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About This Blog

s the founder of top bi-
coastal fashion PR
firm, Haute House PR &
Marketing, Jordan Landes-
‘Brenman applies her
professional eye, mived with
‘herlove of fashion and
styling, to bring you Haute in
the Valley, an in depth look at

all things chic, unique, local and of course, HAUTE.

‘With her finger on the pulse of what's going tobe
the next “IT thing in the fashion industry months
before anyone else, (her everyday chit<hat s with
NYCs top fashion magazine editors and Alist
celebrity stylists, natch) Haute in the Valley i like
the best friend every girl (or guy?) wishes they.
alvays had. Promising fun at your manicured
fingertips, Jordan brings you irresistibly trendy
topics including; the best of the Valley's unique
“Street Style”, to the purse and closet contents of
some of Hollywood's most influential stylists and
‘power-players, to fabulous local designer vintage
‘and shopping finds. Haute in the Valley is your
ultimate style guide to finding the diamond in the
rough.

‘For more information on Jordan you can
visit i hautehousepr.com.

Archives

» August2013
» January 2013
» October 2013

» September 2013
» July 2013

» May-June 2013




“HAUTE HEADED”-by Jordan Landes-Brenman, contributor for OurVenturaBlvd.com
http://www.ourventurablvd.com/Blogs/Haute-in-the-Valley/June-2012/HAUTE-Headed/
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About This Blog

Jun 23, 2012 HAUTE IN THE VALLEY As the founder of top bi-

coastal fashion PR
firm, Haute House PR &
Marketing, Jordan Landes-
‘Brenman applies her

HAUTE HEADED proessional eye, mised ith

‘her love of fashion and
WRITTEN BY JORDAN LANDE S-BRENMA styling, tobring you Haute in
Jun 23,2012 -09:00 A the Valley, an in depth look at
all things chic, unique, local and of course, HAUTE.

‘With her finger on the pulse of what's going tobe
the next “IT” thing in the fashion industry months
before anyone else, (her everyday chit-chat s with
NYCs top fashion magazine editors and Adlist
celebrity stylists, natch) Haute in the Valley is like
the best friend every girl (or guy?) wishes they
alvays had. Promising fun at your manicured
fingertips, Jordan brings you irresistibly trendy
topics including; the best of the Valley's unique
“Street Style”, to the purse and closet contents of
some of Hollywood's most influential stylists and
‘power-players, to fabulous local designer vintage
‘and shopping finds. Haute in the Valley is your
ultimate style guide to finding the diamond in the
rough.

‘For more information on Jordan you can
visit www.hautehousepr.com.

Archives

» August 2013
» January 2013
» October 2013

» September 2013
» July 2013

» May-June 2013





“SKIP TO MY ‘LU”-by Jordan Landes-Brenman, contributor for OurVenturaBlvd.com
http://www.ourventurablvd.com/Blogs/Haute-in-the-Valley/June-2012/Skip-to-My-Lu/
[image: image15.png]VENTURA BLVD

WHERE WE LIVE

ouT & ABOUT | BLO:

ATE | MARKETPLACE | P

BLOGS | HAUTE INTHE VALLEY / JUNE 3012 / SKIPTOMY TU.

Jun 6, 2012

SKIP TO MY ‘LU

VIRITTEN BY JORDAN LANDES BRENMAN
Jun 6,2012-10:00 Al

HAUTE IN THE VALLEY

:00 AM

Summeris upon us and | couldn't be any.
happier! Tis the season for endless bronzer,
sirappy sandals bikinis, whimsical dresses,
night shorts...and to add the cherry on top, a
new lululemon store just opened in Studio City

this past Friday, June 151
YOU GUYS, GO THERE. NOW.

Ifyou perhaps have been living under a rock for
the pastfew years, and somehow don't already
know about lululemon, well.. | don' know ifwe
can be friends.

Just kidding, kind of

But seriously, for those of you who might be
“ant’, or of the mindset that lulu s too “rendy” or
“done” let me see if] can sway you with these

factors/adorable new outfs that | scored at their

newest stors opening. Do you like? I'm beyond excited! (seriously some of these are going to double as partof my

regular wardrobe)

) lulu has the cutest, brightest, most flattering workout gear around. And it's highly functional, too..and can

totally go from day to night!
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About This Blog

s the founder of top bi-
coastal fashion PR

firm, Haute House PR &
Marketing, Jordan Landes-
Brenman applies her
professional eye, mived with
‘herlove of fashion and
styling, tobring you Haute in
the Valley, an in depth look at
all things chic, unique, local and of course, HAUTE.

‘With her finger on the pulse of what's going tobe
the next “IT thing in the fashion industry months
before anyone else, (her everyday chit<hat s with
NYCs top fashion magazine editors and Alist
celebrity stylists, natch) Haute in the Valley i like
the best friend every girl (or guy?) wishes they.
always had. Promising fun at your manicured
fingertips, Jordan brings you irresistibly trendy
topics including; the best of the Valley's unique
“Street Style”, to the purse and closet contents of
some of Holly wood's most influential stylists and
‘power-players, to fabulous local designer vintage
and shopping finds. Haute i the Valley is your
ultimate style guide to finding the diamond in the
rough.

For more information on Jordan you can
visit i hautehousepr.com.
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“HAUTE CHILD IN THE CITY”-by Jordan Landes-Brenman, contributor for OurVenturaBlvd.com

http://www.ourventurablvd.com/Blogs/Haute-in-the-Valley/March-2012/HAUTE-Child-In-The-City/
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Bonjour Bébss!

Well, Spring (aka BABY
season) has offcially arrived!

45 328 year-old woman (soon
to be 29 next month...duh dun
Guh._L) it seems as though
everyone around me is either
pregnant, ortrying to get
pregnant (what a changs from
our early 20's) v alread
attended a baby shower and
had two friends that gave birth
in just THIS MONTH alone, not
to mention I il have four other
curtenty pregnant fiends!

Imthe firstto admit that | know
NOTHING about swaddle
blankets, breast pumps, the
hippestioys (there are SUCH
crazy-cool ones outthere right
nowl), or any of the se

s the founder of top bi-
coastal fashion PR
< firm,

, Jordan Landes-
4 Brenman applies her
v professional eye, mixed with
her love of fahion and
styling, tobring you Haute in
the Valley, an in depth look at
all things chic, unique, local and of course, HAUTE.

With her finger on the pulse of what's going to be
the next “IT” thing in the fashion industry months
before anyone else, (her everyday chit<hat s with
NYCs top fashion magazine editors and A-ist
celebrity stylists, natch) Haute in the Valley i like
the best friend every girl (or guy!) wishes they
always had. Promising fun at your manicured
fingertips, Jordan brings you irresistibly trendy
topics including; the best of the Valley’s unique
“Street Style”, to the purse and closet contents of
some of Holly wood's most influential stylists and
power-players, to fabulous local designer vintage
and shopping finds. Haute i the Valley is your
ultimate style guide to finding the diamond in the
rough.

For more information on Jordan you can
visit

»
»
»
»
»
»




“HAUTE FUSS”-by Jordan Lanes-Brenman, contributor for OurVenturaBlvd.com

http://www.ourventurablvd.com/Blogs/Haute-in-the-Valley/March-2012/HAUTE-Fuss/
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HAUTE IN THE VALLEY s the founder of top bi-
coastal fashion PR
firm,

, Jordan Landes-
Brenman applies her
professional eye, mixed with
her love of fahion and
styling, tobring you Haute in
the Valley, an in depth look at
all things chic, unique, local and of course, HAUTE.

HAUTE FUSS

WRITTEN BY JORDAN LANDES-8RENMAN
War 21,2012-01:05 P

With her finger on the pulse of what's going to be
the next “IT” thing in the fashion industry months
before anyone else, (her everyday chit<hat s with
NYCs top fashion magazine editors and A-ist
celebrity stylists, natch) Haute in the Valley i like
the best friend every girl (or guy!) wishes they
always had. Promising fun at your manicured
fingertips, Jordan brings you irresistibly trendy
topics including; the best of the Valley’s unique
“Street Style”, to the purse and closet contents of
some of Holly wood's most influential stylists and
power-players, to fabulous local designer vintage
and shopping finds. Haute i the Valley is your
ultimate style guide to finding the diamond in the
rough.

For more information on Jordan you can
visit

Photo Courtesy of Paramount Pictures,"Clueless”. >
»
»

»

So,have

u guys beento the new Sherman Oaks Soto location yet? When my editor told me it was always

packed when she passed by, | immediately felt as though | had missed out on some retail miracle.

»
»





“ANN TAYLOR REMIX GETS RAVE REVIEW”-by Jordan Landes-Brenman, contributor for OurVenturaBlvd.com

http://www.ourventurablvd.com/Blogs/Haute-in-the-Valley/February-2012/NYMWP-Not-Your-Mothers-Work-Pants/
[image: image18.png]VEN I URA BI_VD wHeRE WE LIV | ouT & AsOUT | BL0 ATE | MARKETPLACE | PROL

BLOGS / HAUTE INTHE VALLEY / FEBRUARY 30:2 / ANNTAYLOR REMIX GETS RAVE REVIEW REGISTER | SIGNTY

About This Blog

Feb 29, 2012 HAUTE IN THE VALLEY 02:01PM As the founder of top bi-
coastal fashion PR

firm, Haute House PR &
Marketing, Jordan Landes-
Brenman applies her
professional eye, mived with
‘herlove of fashion and
styling, tobring you Haute in
the Valley, an in depth look at
~ all things chic, unique, local and of course, HAUTE.

ANN TAYLOR REMIX GETS RAVE REVIEW

VIRITTEN BY JORDAN LANDES BRENMAN
Feb29,2012-0201 PH

‘With her finger on the pulse of what's going tobe
the next “IT thing in the fashion industry months
before anyone else, (her everyday chit<hat s with
NYCs top fashion magazine editors and Alist
celebrity stylists, natch) Haute in the Valley i like
the best friend every girl (or guy?) wishes they.
always had. Promising fun at your manicured
fingertips, Jordan brings you irresistibly trendy
topics including; the best of the Valley's unique
“Street Style”, to the purse and closet contents of
some of Holly wood's most influential stylists and
‘power-players, to fabulous local designer vintage
and shopping finds. Haute i the Valley is your
ultimate style guide to finding the diamond in the
rough.

For more information on Jordan you can
visit i hautehousepr.com.

Archives

TAYLOR »un

» October 2013

» September 2013
U is itjust me oris Ann Taylor suddenly amazing? What happened? | don' think Ive been there sincs the mid

90's with my mom to purchase some ill-iting work pants for her. (shudder) Now apparently they ve recruited Kate »July 2013
Hudson and its all suddenly sparkly, & fa J.Crew and fashion forward, yet affordable? » May-June 2013




“HAUTE & BOTHERED”-by Jordan Landes-Brenman, contributor for OurVenturaBlvd.com

http://www.ourventurablvd.com/Blogs/Haute-in-the-Valley/February-2012/HAUTE-Bothered/
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About This Blog

Feb 20, 2012 HAUTE IN THE VALLEY 07144 PM As the founder of top bi-
coastal fashion PR
firm, Haute House PR &
Marketing, Jordan Landes-
‘Brenman applies her

HAUTE & BOTHERED profesional e, mixed with

‘herlove of fashion and
VIRITTEN BY JORDAN LANDE S-8RENMAN styling, to bring you Haute in
Fen20,2012-07:44 PH SRS the valley, an in depth ook at
February to me equals a cun-rayzee month with Award Show all things chic, unique, local and of course, HAUTE.

‘Season wrapping up, Project & WAGIC Las Vegas trade shows, oh  With her finger on the pulse of what's going tobe

and s it thing called New York Fashion Week. (Why yes, { am the next “TT” thing in the fashion industry months
‘before anyone else, (her everyday chitchat is with

g hs at 342 am i the morning on my blackoery win my o TS EUORE £ (O RN ECAR
mini dogs laying on my ear, and my legs respectively...how did Celebrity styliste, naten Haute it the Vally i Tke
you know? ) the best friend every girl (or guy?) wishes they.

alvays had. Promising fun at your manicured
Don'tget me wrong, Im notying to complain. | really do LOVE My fingertips, Jordan brings you irresistibly trendy

Job.__but everyone gets stressed sometimes. ‘topics including; the best of the Valley's unique
“Street Style”, to the purse and closet contents of
‘Sothat's what February means to me, mylove. Whata peach. Oh some of Hollywood's most influential stylists and

. . g ‘power-players, to fabulous local designer vintage
yeah, and valering's Day. The ‘olcay yours provabysupposea BTSSR G A B SR
tolo0kyour hottest for. How was yours? Valentine's Dayis the first marker holiday Itell myself| need to look ‘dﬁm(:;"gylemdmﬁnﬁngm:ﬂmzymdinm
fabulous for when 'm HATING lfe thatfirst day on the elliptica, breathless and sweating out your holiday toxins, rough.

backin bleak J; N 8
ackin anuary. ‘For more information on Jordan you can

Since Ive been so exhausted and stressed lately last weekend | decided to go to my favorite place to go for the visit www-hautehousepr.com.

ultimate giitery, French, giry,get-you- joie-Ge-vivre-on experience which is atlingerie shop extraordinaire, Faire Archives

Frou Frou in Studio City. For those of you non-locals, they have a fabulous online store as welll
» August 2013

Lingerie hugs you inlife. And so does Faire Frou Frou. » January 2013

On thatnote, here are mytop picks for some cheeky pisces to give you that e ne sais quoi glow YEAR-round, and » October 2013

make itlook like you have it alltogether. » September 2013
» July 2013

Fake it ou make i baby.
» May-June 2013





“GET WU'D THIS WEEKEND!”-by Jordan Landes-Brenman, contributor for OurVenturaBlvd.com
http://www.ourventurablvd.com/Blogs/Haute-in-the-Valley/February-2012/Get-WUd-This-Weekend/
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GET WU'D THIS WEEKEND!
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“Excuse me, (my best friend Emily said
tome the other day) why haven'twe
talked aboutthe Jason Wu for Target
collaboration yet?”

Hmm.__| don'tknow, probably because
I haven't gotten overthe anisty and
stress of the Missoni for Target
collection in September?!

You know you havent either

1,for one am happy that Jason Wu's
limited edition collection (which is
available online and in Target locations
beginning this Sunday, February 5
through March 6th) is recelving just a
tadless press than it's zigzag striped
predecessor. With Missoni, my.
expectations were s high; with the
INSTANT sell-out of the sale, andthe
crazy HYPE in general | ended up
feeling like | got kind of let down, notto
mention kind of ipped off atthe end of
it (Althouah that didnt keep me from.

REGISTER | SIGNTY

About This Blog

s the founder of top bi-
coastal fashion PR
firm, Haute House PR &
Marketing, Jordan Landes-
‘Brenman applies her
professional eye, mived with
‘herlove of fashion and
styling, to bring you Haute in
the Valley, an in depth look at

all things chic, unique, local and of course, HAUTE.

‘With her finger on the pulse of what's going tobe
the next “IT thing in the fashion industry months
before anyone else, (her everyday chit<hat s with
NYCs top fashion magazine editors and Alist
celebrity stylists, natch) Haute in the Valley i like
the best friend every girl (or guy?) wishes they.
alvays had. Promising fun at your manicured
fingertips, Jordan brings you irresistibly trendy
topics including; the best of the Valley's unique
“Street Style”, to the purse and closet contents of
some of Hollywood's most influential stylists and
‘power-players, to fabulous local designer vintage
‘and shopping finds. Haute in the Valley is your
ultimate style guide to finding the diamond in the
rough.

‘For more information on Jordan you can
visit i hautehousepr.com.
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» July 2013

» May-June 2013
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“GOOD HEEL HUNTING”-by Jordan Landes-Brenman, contributor for OurVenturaBlvd.com
http://www.ourventurablvd.com/Blogs/Haute-in-the-Valley/January-2012/Good-Heel-Hunting/
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About This Blog

s the founder of top bi-
coastal fashion PR

firm, Haute House PR &
Marketing, Jordan Landes
Brenman applies her
professional eye, mied with

styling, tobring you Haute in
the Valley, an in depth look at
all things chic, unique, local and of course, HAUTE.

‘With her finger on the pulse of what's going tobe
the next “IT” thing in the fashion industry months
before anyone else, (her everyday chit-chat s with
NYCs top fashion magazine editors and A
celebrity stylists, natch) Haute in the Valley
the best friend every girl (or guy® they
always had. Promising fun at your manicured
fingertips, Jordan brings you irresistibly trendy
topics including; the best of the Valley's unique
“Street Style”, to the purse and closet content
some of Holly wood's most influential stylists and
‘power-players, to fabulous local designer vintage
and shopping finds. Haute i the Valley is your
ultimate style guide to finding the diamond in the
rough.

For more information on Jordan you can
visit i hautehousepr.com.
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“HAUTE LITTLE HELPERS TO ACHIEVING RED CARPET LOOKS”-by Jordan Landes-Brenman, contributor for OurVenturaBlvd.com
http://www.ourventurablvd.com/Blogs/Haute-in-the-Valley/January-2012/HAUTE-Little-Helpers/
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Whatis the secretto the
“flawless* red campst looks e
my personal Globe favorites
Charlize Theron, Jessica Alba
and Nicole Ritchie? Besides
being genetically blessed,
having free designer gowns on
loan, amazing tailors, a glam
squad that could beautify a
small country... the absolute
secrettool thattop celebrity
stylsts SWEAR by are _da-
da-duhhh
SAVERS!

rdrobe savers are not just
for gowns and the red carpet
though. For anyone (especially
those who love couture,
designer, orvintage items
which generally use more
sheer. heaw and embellished,

s the founder of top bi-

coastal fashion PR

firm,

, Jordan Landes-
i Brenman applies her
v professional eye, mixed with

her love of fahion and
styling, tobring you Haute in
the Valley, an in depth look at

all things chic, unique, local and of course, HAUTE.

With her finger on the pulse of what's going to be
the next “IT” thing in the fashion industry months
before anyone else, (her everyday chit<hat s with
NYCs top fashion magazine editors and A-ist
celebrity stylists, natch) Haute in the Valley i like
the best friend every girl (or guy!) wishes they
always had. Promising fun at your manicured
fingertips, Jordan brings you irresistibly trendy
topics including; the best of the Valley’s unique
“Street Style”, to the purse and closet contents of
some of Holly wood's most influential stylists and
power-players, to fabulous local designer vintage
and shopping finds. Haute i the Valley is your
ultimate style guide to finding the diamond in the
rough.

For more information on Jordan you can
visit

»
»
»
»
»
»
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BAGS TO
BENEFIT |

©OnNovember 19th, the Bags to Bensfit char
ity event suctioned off designer handbags at Tru
Hollywood, all donated by

elebrities and sup:
porters alike to raise money for CHAMPS Char-
ter High School of the Arts - Multimedia and Per-
forming. A free public high school located in Van

Nuys, it serves at-risk kids who would have no

opportunity to pay for training in the arts or for

the kind of education that the school gives them

100% of the procee:

were directly applied to
life-changing arts, media and s

ience programs.

The event was hosted by Gretchen Rossi and
Catt Sadler, and celebrity guests included Daph:
ne Blunt, Darcie Odom, Kaya Jones, Maitland
Ward, Omarosa Manigault Stallworth, Zena Fos-
ter and many more.

Both Gretchen and Catt participated in the Nu-
bry.com Kiss Bar, where guests had their pouts
analyzad to see what kind of “kiss” they had. The
night was topped off with Ciroc vodka—a Revere
favorite—mixed with flavors of Hubert's Lemon-

ade and PolkaTots Cupcakes. But the real eve
candy of the evening were the bags, which in-
cluded Chanel, Dolce & Gabbana, Fendi, Gucci,
Marc Jacobs, Louis Vuitton and more, all up for
auction for a great cause
Formoreinformation, and to ensureyoudon’t
miss the next one, visit BagstoBenefit.com for

more details!
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Kelly Kepner, Gretchen Rossi, Catt Sadler, Jordan Landes-Brenman at Bags to Benefit event
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Jordan Landes-Brenman in the Los Angeles Business Journal
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Jordan Landes-Brenman with Lauren Conrad
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Jordan Landes-Brenman with Andrea Bowman(Top) and Kristina Guerrero (Left)
 SHAPE  \* MERGEFORMAT 



Andrea Bowman and Kristina Gurrero at Haute House PR event

[image: image31.jpg]YOURE NOT SHAPED LIKE THIS.
WHY IS YOUR RAZOR?

o lwoke up.
expectingttobe.
your typical

Monday morning, but
osmy foet it the
ground  remembered
Haute House PR was
hosting an event at
Ballocures nalsalon in
LA's Brentwood area.
And that got me
moving fast!

Luckly | arrivedt at
the salon ustin time for
ahibiscus cocktai and a
mani and ped beside
actress halia Ricei and
ElNows host the sexy
Keistina Guerrero,
Selons are the perfect

place for sharing girl
tips..and alittle bt of
gossip,tool | had plenty
of time to talkto Italia
about Don Joris
Addiction,the new fim
Shs in.|asked her what
it was like working ith
Scarlett Johansson and
Joseph Gordon-Levitt
“Wonderful lala saic.
“Joe wrote, directed,
andis starringinit. Heis
sokind and
talonted. It
experience
that il
forget”

Then of
coursel had a fow
questions for Kristina
about the Hollywood
awards season that s
heating up.first asked
herwhat tips she
wanted to share for
keeping her skin
looking sogreat

“lalways make sure
my makeup s taken off
and then lalways doa
right cream, an eye
cream, anda serum’
the El host told me,

which s pretty basic
stuffthat we sometimes
forgetto dol But
what wasrit so basic
was Kristinas
recommendation for
keeping weight off
during awards season.
ve beenjuicing to
drop some bloat before
the award events,
she said. That would be.
greatfor the five
pounds |
goined this
Nothing
beats girls
chatting
about
beauty and
health trends —unless
of course i's fashion.
talk! And we were in
the perfect place to do.
itbecause there were
gowns and jewelry on
display. It got my head
spinning about what Id
be wearing to the
upcoming events.
And, it turned my
Monday into anything
buta typical day —
unless you live in
Hollywood!





Mayra Veronica at Haute House PR hosted event in OK! Magazine

[image: image32.jpg]LOS ANGELES BUSINESS JOURNf« :

New Agency Finds Fashion Industry a Good Fit





Jordan Landes-Brenman and Haute House PR and Marketing featured in Los Angeles Business Journal
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Jordan Landes-Brenman featured on SimplyStylist-June 2012
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KELLY LARUSSA & JORDAN LANDES-BRENMAN,
CO-FOUNDERS

HAUTE HOUSE PR & MARKETING, LLC
4715 Vists Del Monts, Sute 104 n Sherman Oaks
® 525-315-5702 R hautenouseprcom

i fasnion Ifestye and beauy branc 1= Kaly LaRussa and Jordan

manfocus on editrial roduct placement
entertainment mrketing, svents ond advertising.“We ta

row dramaticaly” Find Hauts House PR & arketing on Facebook and Twite,
TELL US ABOUT YOUR BACKGROUND.

Sordan worked i fashion and pubiic rltions, an Kelly
i Fim. Eventualy we met whi heading up the same fashion PR agency, Afer several

years we a e PR & Marketing i 2009

WHAT 15 YOUR MISSION?
Our misson s simpe: to provide brands with » boutaue sensa of ttention to detal,
alons with i the benefits of & ful-service media agency

WHAT WOULD YOU LIKE POTENTIAL CLIENTS TO KNOW ABOUT YOU?

We are compulsive 3bout getting o

WHO IS YOUR TARGET CLIENT?

<ory. jewairy or boauty brend tht has that cetan ‘e ne

sai e something we would want to wear/use ourseves It s 1o 3ppeal 0 severaldif

ferent tastes and markets n ths ecanomy. Also, we lov ines wth chaitabe slements

TABESH MIRMIRANI, OWNER/CREATOR

SAFFRON
14106 Venturs Boulevard, Suite 14 in Sherman Oaks.
® 615783117, & safranbytaboshcom

saffron
parel, ac
carned de
is before she opened Saffron in 2005, “Much of our inventory is entirely i

 bonemian-chic, high-end Indian boutiaue showcasing women's 3p-

ssories and both costume and fine jewelry. Owner Tabesh Mirmirani

+ and computer desion and worked as a freelance arephic art

the US." she talls us,"as | create my collections from some of the most eminent

fashion designers in ndia. | lend ciassicalstyles and fabrics of eastern cultures

with western fashion and sthetics, creating something new and magical tha s
ot available anywhere else

WAS THERE A DEFINING MOMENT IN YOUR CAREER THAT GUIDED YOU TO WHERE
YOU ARE NOW?

Traveling the world has alviays been my greatest pleasure.in my travels, the.
splendor and beauty of India inspired me to bring the tressures | discovered back
to snare with my frisndi and famiy. This tured out to be so successful, | decided
o share these riches with the rest of my ct

Saffron.

nmunity in the form of

HOW DO YOU GIVE BACK TO YOUR COMMUNITY?
1 ‘anic and hand-made fabrics and textes in allmy products—
co-friendly and celebrate the true aristry that humans bring to

strive to use

B8 vererrs Bed. S S——




Jordan Landes-Brenman featured in Ventura Blvd Autumn 2011 issue.
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Haute House PR featured as contributor for Ink Magazine’s Final Issue in Spring 2012
[image: image36.jpg]2013 Luncheon & Awards Ceremony

‘XIOMEN Tuesday, April 23, 2013 « 11:00am - 1:30pm
Sheraton Universal, East/West Ballroom

I |\ BN 333 Universal Hollywood Dr., Universal City, CA 91608

: $750

Individual Seats: $75 | Corporate Tables of 1
Toregiste o attend tis event, go 1o www.sfubj.com/bizovents

orcontact Breanne Kamai ot 323.549.5225 ext. 216,
AWARDS bkamaiesocalbusinessjournals.com

Please join us as we honor our 2013 Women in Business Nominees:
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 Jordan Landes-Brenman nominated for a 2013 Women in Business Award
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Jordan Landes-Brenman featured on invitation for the 2013 Women in Business Award
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Jordan Landes-Brenman featured in the March 2008 issue of Saturday Night Magazine
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small business news and entrepreneurial culture.
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Jordan Landes-Brenman and haute House PR featured in YFS Magazine February 1, 2012
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Jordan Landes-Brenman profiled in Los Angeles Business Journal’s “Twenty in their Twenties” Report
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Founder/Publister
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ublishingisitafrst
P e,
nor s s orly areer
fia grduats of fre
Universily of Arona's Elbr
Collegs of Business, Wuthwas
a cortied firancial manager at
Hemill Lmeh & Co_ before
founding €-Suile Hedia lc.
and besoming the founder of
luary niche magezine ¢-Suate
Quarterly He also i the found-
ing partrer o Wurh & Co.,2
marieting sonsiiting fim

Vit {akes pride n s role
as pubisher, whetter working
with {he prosuston fsam or
mesting members of the bush
ness community.

1 am ableto comect with &
varisty of folks from the auners
of mom-nd-pop shops fo
Fortune 500 CEOS t the volu-
s at local charties,” Wurth
said “There s sametting t be
amed from al”

Wurth takes s ol i the
commurity seriusy and is
nvalied in nonpofs such as
Allnce fr he Arls and ife
‘American R Cross. He is
active n ACGADH, the Los.
‘ngeles Venlre Assochalion,

the Gokt Coasl Busiess
Forum and the CEO Foum.

Thess netwarks bring aut
what Wurth views a5 strong
sult connecting

it s aluys been in my
blood 0 be a comector of peo-
PR to peopl, and peopleto
projcts” he'sld.“Consistenty,
1amin pasiion to help put
w0 people ogether hat | think
might bereit the o ouard &
common goal ornfeest”

His career swith 10 medi
from finanoe has gone well,
and he advises young profs-
sionalsto igeny el pas-
Sions eaty on

“Find a paih that il alow
¥ou 0 achiveyour gaals and
passions” e said. “Tine is
precius, o the sooner you
ety what makes you tk,
purse it

Landes-Broman |

JORDAN LANDES-
BRENMAN, 29
FounderPartner Hauts House PR

ashion s more than &
| i
Brennen

The 28-yearold co-
founder and pariner at
Sherman Oaks-based Hauke
House PR 2 Markeling,
Landes-Brenman makes fash-
fon er business, representing
emeraing desigrers

“1am trly passionate
aboutevery aspet of the fash-
fon industy and am cnstantly
ocking t grow as a busiress
professional and entrepre-
neur,” she said. “Bang ogen to
e deas, creative collbore
tions and to rew ways of
doing my job have alwed my
husiness o grow in a very
‘short amourt of ime.”

In addiion o landing the
products of her slents on te
red carpet and in the pages of
fashion magazines, Landes-
Brerman pensan online stle
column for Ventara Biut
Magazine and regubty
appeats on trend seqrents for
sty shous.

“Ive mmersed myselfin
everyaspect of the industry
and go outof my way to do

things tht arent necassary for
my job descrpton, but hat
g1 me exgerienc i the other
fatets o the fashion Industry”
she said ‘Puttng yourssf out
thete and embracing your
industry is going o some back
three-fol”

Before braching out with
business pariner Kelly
Kepner, Landes-reniman
interned at Chanel, which she
cregits with giring her inval-
able experience, and worked
as director of produot placs-
mentand publicityat firm
RLPR, Which hias 0fies in
Los Angeles and New York

4t sach s, Landes-
Brenman ssys peopk have
reated her well and given ey
opportunies, something that
she fe=ps n te foreiront of er
mind when dealing wit
employess and co-warkers.

“Today's emerging brand,
desioner, sylist or edtor could
be tomonow's mast nfkential
contact” Landes-Brenman s
“in my industry, nice, helful
peopk are rare and hard to
come by, so | always ry my
bestto prove e fashion PR
streatype wrong”
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Jordan Landes-Brenman featured in San Fernando Valley Business Journal’s “40 under 40”
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LEADERSHIP: 20 IN THEIR 20s

Jordan Landes-Brenman
Co-owner, Haute House PR & Marketing LLC

AGE:27 more than doubled
“We've seen a huge jump i geting
CAREER: Lindes-Brenman cniered the celebrties wearing our brands on the red

‘carpet and also around town in paparazzi

industy through a Chane inemshipin San £

Francisco. Afer otber internships, she
joined Red Light PR in Hollywood where
she was thedirector of product placement  GOALS: Landes-Brenman's goas include.

and publiciy and headed the women'sdivi-  doing more eventsfor luxury brands, mov-
sion.In June 2008, Landes-Brenman and a  in the company’soffice 0 Hollywood and
co-worker stared their own fasion, eventually opening an offcein New York.
Hifestyle and beauty marketng company.

HAS TRy L MENTOR: Nicole Fife, my former boss at
Since the Sherman Ocks-based COMPARY 1 Chanelinternship

sarted,is client base and revenues have:





Jordan Landes-Brenman featured in San Fernando Valley Business Journal’s “20 in their 20’s” report.

Jordan Landes-Brenman nominated for the Women Making a Difference 2010 Awards
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Jordan Landes-Brenman featured in interview with Fashion PR
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FashionPR.com Interview : Jordan Landes-Brenman & Kelly
LaRussa - Haute House PR & Marketing

BusinessName:
Houe Howe PR & Markoting

Your nae

Jondm Landes Brsnman & Kelly LaRusa
Counry

Urited Suses

Jordonlandes trerman  Kely LaRusa
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                      Jordan Landes-Brenman interview with Fashion PR
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Jordan Landes-Brenman at PRSSA Meet and Greet at Cal State Long Beach
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Jordan Landes-Brenman featured as a graduate of Valley’s Business School in San Fernando valley Business Journal October 15, 2012
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Jordan Landes-Brenman featured in San Fernando Business Journal November 25, 2013
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Samantha Harris at Pretty by Haute House PR Event in Ok! Magazine
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The Big Three PR Tactics That Just Don't
Work Anymore

by Brittney Helmrich, Business News Daily Staff Writer | June 26, 2014 10:10am ET

7 SPECIALREPORT =

Trying to spread the word a]
ss? Tha

your small busin

"Only gifting A-list celebrities. Its important if you're going the gifting route to also include top
influencers such as bloggers, and celebrities with huge social media followings. Also it's nice to also
gift the stylist or publicist that is passing along the celebrity gift for you." ~ Jordan Landes-Brenman,
CEO and founder, Haute House PR





Jordan Landes-Brenman quoted in article “The Big Three PR Tactics That Just Don’t Work Anymore” on Business News Daily
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Jordan Landes-Brenman filming for eHow
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Jordan Lanes-Brenman filming for eHow
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Jordan Landes-Brenman at various Haute House PR Events
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“The best way to bring people back to your store is to incentivize their visits, and give them instant
gratification on each visit.” says Haute House CEO & on-air fashion expert Jordan Landes-Brenman

“That means either issuing them a promo code, discount on their next purchase, buy one get one free
ifthey return, or putting some sort of membership in place where they receive regular discounts on
purchases that grow every time they purchase something in-store.”

The key is making customers feel rewarded or that they're getting something of value whenever they
walk through your doors.

Flourish Boutique in Granger, IN implements this quite well. According to its CEO Vanessa Cooreman
Smith, they offer weekly sales or coupons, and these incentives have been instrumental in
driving traffic to their store.

‘Smith notes that retailers don't have to slash prices too much when enticing customers. “You can be
creative with coupons and discounts,” she adds. Merchants, for instance, can choose o apply
discounts only on specific products or brands, and upsell other items when customers are already
inside the store.




Jordan Landes-Brenman quoted in “7 tried and True Tips to Keep Customers Coming Back to your Store” written by Francesca Nicasio on Vend Blog
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